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The Purpose of this Workshop
1.To help you embrace and to convey your unique story, values and define how you want
to be perceived.

2.Organise your branding and business based on the above.

3. Enable you to share your brand with soul and strategy not just on your website but on
every touchpoint along the way.

This session will help you to write your brand biography and your vision and mission
statement.

So that each person who visits your site will know who you are and the why and how
behind your unique brand.



Why You Need a Brand Strategy..
You have an opportunity to guide more people, their families and
communities into a greater experience of physical and mental health

You can have an impact aligned with your dharma powered by your
yoga teaching mission

You can create the freedom to live your life the way you want to and
share your unique offering that is authentic to your very being and
flows easily through the content you produce and with the tribe you
attract

•



Why Your Brand Needs Clear Values, and an Authentic Voice
Y o u r  b r a n d  i s  y o u r  u n i q u e  v o i c e  w i t h  y o u r  u n i q u e  p e r s o n a l i t y  -  t o  s t a n d  o u t  y o u  n e e d  t o  l e t

i t  s h i n e  t h o u g h

T o  d e f i n e  t h e  e s s e n c e  o f  y o u r  b r a n d  -  w h a t  i t  i s  t h a t  m a k e s  y o u  a n d  y o u r  b u s i n e s s  u n i q u e

a n d  t h e  k e y  m e s s a g e s  a r o u n d  t h a t ,  n e e d e d  t o  b u i l d  t r u s t ,  e s t a b l i s h  c r e d i b i l i t y  a n d  f o s t e r

e n g a g e m e n t  w i t h  y o u r  t r i b e

I t  h e l p s  t o  c l a r i f y  y o u r  n i c h e  -  d e v e l o p  a n  i n t i m a t e  u n d e r s t a n d i n g  o f  y o u r  t r i b e  a n d  t h o s e

y o u  c a n  b e s t  s e r v e

I t  a l s o  h e l p s  t o  c r e a t e  a  c l e a r  v i s i o n

A  d e e p e r  r e p r e s e n t a t i o n  o f  y o u r  p u r p o s e  i n  c o n n e c t i n g  w i t h  y o u r  a u d i e n c e  o n  y o u r  w e b s i t e ,

b l o g s  a n d  s o c i a l  m e d i a  e t c



What is Your Why?

•
Y o u r  " w h y "  i s  t h e  p u r p o s e  b e h i n d  y o u r  b r a n d  -  s o

l e t ' s  t a p  i n t o  i t !



Your "Why" Is:.....

•

W h a t  m o t i v a t e s  y o u  t o  d o  t h e  w o r k  e a c h  d a y  t o  b e c o m e  y o u r  f u l l e s t ,

m o s t  l o v i n g ,  i n s p i r e d  s e l f

T h a t  v o i c e  i n  y o u r  h e a d  t h a t  s i l e n c e s  t h e  i n n e r  c r i t i c

W h a t  c o n n e c t s  y o u  t o  y o u r  c a l l i n g

A  d e e p e r  r e p r e s e n t a t i o n  o f  y o u r  p u r p o s e  i n  c o n n e c t i n g  w i t h  

y o u r  a u d i e n c e



Your "Why" Is Also..

•

Y o u r  W H Y  i s  t h e  O N E  T H I N G  t h a t  m a k e s  y o u r  h e a r t  s o  h a p p y  y o u

a r r a n g e  y o u r  l i f e  a r o u n d  i t .  A n d  y o u  p o u r  a l l  y o u r  w i l l ,  e f f o r t ,  d r i v e

a n d  p a s s i o n  i n t o  i t .  

W h e n  y o u  k n o w  y o u r  W H Y  e v e r y t h i n g  e l s e  f a l l s  i n t o  p l a c e .  Y o u  c a n n o t

b e  a l l  t h i n g s  t o  a l l  p e o p l e .  N i c h e  g i v e s  y o u  c l a r i t y  o n  t h a t  o n e  t h i n g

b a s e d  a r o u n d  y o u r  w h y .  

I t  i s  t h i s  t h a t  d r i v e s  e v e r y t h i n g  e l s e  a n d  t h e  o n e  t h i n g  y o u  c a n  t a l k

w i t h  z e s t  a b o u t  f o r  f o r  h a l f  a n  h o u r  s t r a i g h t .



What is Your Brand Story?
Everyone has a story, a memorable one that relates to who
you are and what your mission is. This doesn’t have to be

profound but it is uniquely yours and has contributed to where
you are today.  

Your success no longer depends on how experienced you are
or how many degrees you have.  A good story transcends
boundaries, breaks barriers, and opens doors. It is a key to

connecting in business but also to clarifying your own personal
identity and choices. 



If You Have Resisted Branding Before 

I f  y o u  h a v e  r e s i s t e d  y o g a  b r a n d i n g  i n  t h e  p a s t ,

l o o k  a t  t h e  i s s u e  f r o m  a  n e w  p e r s p e c t i v e .  B r a n d i n g

h e l p s  y o u r  s t u d e n t s  a n d  p o t e n t i a l  s t u d e n t s  t o

a c h e i v e  t h e i r  g o a l s .



Who do you help?
Specific Demographics: Gender, Age
Style: Hot Yoga, Kundalini Yoga, Ashtanga Yoga, Bhakti Yoga, Yin Yoga
Yoga for Therapy: Yoga for children with special needs, Yoga for back
pain, Yoga for Trauma, depression, Yoga for recovery from addictions,
Yoga for Menopause
Yoga for work: Yoga for teachers, Yoga for busy working women, yoga
for actors
Combinations: Yoga & Surfing, Yoga & Surfing, Mum & Baby Yoga
Yoga Interest: Meditation, Chanting, Pranayama
Specific Interest: Yoga for Athletes, Yoga for Runners, Yin Yoga for Body
Builders
Location: Park Yoga, Beach Yoga, Yoga from Home



What is your students core problem and
how do you help them solve it? 



How do You Resonate with Your Ideal Tribe? 

W h a t  a r e  y o u r  l i f e  e x p e r i e n c e s  a n d  h o w  h a v e  y o u  o v e r c o m e  c h a l l e n g e s ?

H o w  h a s  y o g a  h e l p e d  w i t h  t h e  a b o v e ?

T h e  h o b b i e s  a n d  i n t e r e s t s  y o u  h a v e  o u t s i d e  o f  y o g a

W h a t  y o u  d o  i n  y o u r  f r e e  t i m e

W h o  a n d  w h a t  i n s p i r e s  y o u  –  n a t u r e ,  b o o k s ,  c u l t u r e ,  m u s i c ,  t e a c h e r s ?

W h a t  d o  p e o p l e  a s k  f o r  y o u r  a d v i c e  a b o u t ?

T h i n g s  t h a t  h a v e  i n f l u e n c e d  y o u r  l i f e  a n d  s h a p e d  w h o  y o u  a r e

W h a t  c o m e s  e a s i l y  t o  y o u ?

E d u c a t i o n  a n d  t r a i n i n g  y o u  h a v e  t h a t  a r e  u n i q u e

W h a t  d o  p e o p l e  s a y  y o u ’ r e  g o o d  a t ?



Who is your Key tribe
Community?

•

A g e ,  g e n d e r ,  l o c a t i o n ,  i n c o m e

Y o g i  n e w b i e  o r  e x p e r t

S h o p  a t  F a n c y  G r o c e r y  o r  F a r m e r s  M a r k e t

B u y  h i g h  p r i c e d  y o g a  p a n t s  o r  m a k e  t h e i r  o w n

E m p h a s i s  o n  p h y s i c a l  o r  s p i r i t u a l  p r a c t i c e

M O S T  i m p o r t a n t l y :  W h a t  i s  t h e i r  c o r e  p r o b l e m  a n d  y o u  h e l p  t h e m

s o l v e  i t ?  H o w  d o  y o u  t h i s ?



What is Your Vision?

Your Vision statement addresses the questions “Why am I
Here?” “How will I change the world?” “How will I serve the

world?” 



Vission Statement Example

"For all women, regardless of age, race or
class, to be able to realise their dreams, soul

desires and life purpose and to feel
empowered enough to make them a reality"



What is Your Mission?



Mission Statement Example
A combination of yoga, somatics, positive psychology,
NLP and branding and website skills are used to help
soul driven females find their true dharma and passion
and to go on to create their purposeful brand and
authentic online presence.  

Through courses, workshops and female seed circles,
we work together crafting a life and business that’s in
absolute alignment with their unique set of values.



Your Biography
T a k e  i n t o  c o n s i d e r a t i o n  y o u r  v i s i o n ,  y o u r  m i s s i o n  a n d  b r a n d

s t o r y

W h a t  a r e  y o u r  s t r e n g t h s :

W h a t  i s  y o u r  s t y l e  i n  a  r o o m :  f o r m a l  o r  i n f o r m a l ?

D o  y o u  l i k e  t o  m a k e  o t h e r s  l a u g h ?

D o  y o u  h o l d  e n e r g y  w e l l ?

A r e  y o u  g o o d  a t  k e e p i n g  b r e a t h  a n d  p a c e ?

A r e  y o u  a  g o o d  s t o r y t e l l e r ?

A r e  y o u  a n  a l i g n m e n t  l o v e r ?

W h a t  i n s p i r e s  y o u ?

W h a t  a r e  y o u r  h o b b i e s ?

H o w  d o  y o u  s p e n d  y o u r  f r e e  t i m e ?

W h a t  f a s c i n a t e s  y o u ?



Words to Describe Personality Example  

 

A u t h e n t i c

F r e e d o m

S o u l f u l

V i b r a n t

P u r p o s e f u l

L o v e

C o m p a s s i o n

F u n

S e l f  c a r e

S o u l p r e n e u r s

C r e a t i v e

D a r i n g

D r e a m y

E m p o w e r i n g

R e b e l l i o u s  

P l a y  

F e m i n i n e  e n e r g y

I n t r o v e r t s  &

e x t r o v e r t s

S p i r i t e d

S i s t e r h o o d

E m b o d i m e n t

H e a l i n g

E x p a n s i o n



Community 

 

N o n  j u d g e m e n t a l

F e m i n i n e  e n e r g y

S u p p o r t i v e

V u l n e r a b l e

S i s t e r h o o d

C r e a t i v e

D a r i n g

D r e a m y

E m p o w e r e d

R e b e l l i o u s   



How to Convey Your Why with Content...

•

1 .  W h a t  a m  I  h o p i n g  t o  t e a c h  m y  a u d i e n c e  w i t h  t h i s  p o s t / b l o g  e t c ?

2 .  W h a t  h a v e  I  l e a r n e d  t h a t  m i g h t  b e n e f i t  o t h e r s  g o i n g  t h r o u g h  a

s i m i l a r  s i t u a t i o n  a n d  h o w  d o  I  s h a r e  t h i s ?

3 .  W h a t  i s  m y  m o t i v a t i o n  b e h i n d  s h a r i n g  t h i s  m e s s a g e  ( e g o  v s .  s e r v i n g      

h i g h e r  s e l f ) ?

4 .  I s  t h e  c o n t e n t  i ' m  c r e a t i n g  i n  l i n e  w i t h  m y  d h a r m a ?


